ENAVEK 2014-2020

ENIXEIPHZIAKO NPOMrPAMMA
ANTAMTQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

\ Epyaneiobnkn
| AVTQYyWwVIOTIKOTNTASs

[NA MIKPEZ & MNMOAY MIKPEZ ENIXEIPHZEIZ

H enixeipnon BOYPAAZ N KAI YIOI AEBE nou €dpeuUsl oTnVv nepIPePeIa ATTIKNG evTaxbnke otn O0paon «EpyaAeiodnikn
AvTaywVvIoTIKOTNTAG» npolnoAoyiopyoUu 400 ekar. Eupw. H dpdon oroxeuel oTn BeATIiwWON TNG AVTAYWVIOTIKOTNTAG
TWV HIKPWV KAl NOAU HIKPWV EMIXEIPNOEWY, €NEVOUOVTAG OTOV MAPAYWYIKO EKOUYXPOVIOMO TOUG, TNV UIOBETNON
ouoTNUATWV Tunonoinong & niogronoinong, kKabwg kal o€ branding kar wneiakn npoBoAn.

O OuVvOAIKOC mpoUnoAoyIiopuoc TnG €nevduonc eivalr 190.700,00 ek Twv omnoiwv n dnuooia dandavn aveépxeTal o€
95.350,00 kai ouyxpnuaTtodoTeiTal and Tnv EAAAGda kal To Eupwnaikd Tapeio Mepipepeiakng AvanTtu&éng Tng
Eupwnaikng 'Evwong.

To enIXEIPpNHATIKO OXEDIO NOU EYKPIONKE Npog XpnuaTodoTnon kail uAonoisgital, nepiAagpavel enevdUOEIq
OTIG NAPAKATW KATNYOPIEG:

v Mnxavnuata — EEonAiopog

v MioTonoinon MpoiovTwy — Ynnpeoiwv — Aiadikaoiwv

v Zuokeuaoia - ETikéTa - Branding

v Wnoiakn MpoBoAn

v MeTa@opika peoa

v/ MIoB0oAoyIkO kKOOTOG epyalopevmwy (VEO Npoowmniko)

ME£o® TNG CUHHETOXNG OTNn Apdaon, N eNIXEipnon NETUXE:

v BeATiWON TNG avTaywvIoTIKOTNTAG TNG

v'au&non Tng kepdogopiag TG

v evioxuon TnG eEWOTPEPEIAC

v ENEKTAON TNG Ayopdc KE Tn Npoabnkn VEWV NPoiovTwV & unnpecinv
v eEao@AAion uwnAOTEPNC NOIOTNTAG NPOoiovVTa & UNNPECIEC

v'au&non TnG napaywyikotTnTacg & BeATiwon AsIToupyikwy d1adIKaoiwVv
v evioxuan Tng eniXeipnuaTikdTNTag

v dnuioupyia / diaTApnon NoIoTIKWV BECEWV €pyaaiac

Me Tn oupBoAn Tou EMAVEK evioxUBnKe n €nixeipnon ano®&Epovtag opeAN OTNV AVTAywVvIoTIKOTNTA TNG XWPag Kabwg

KAl TNV TOMIKN OIKOVOoWia.

[
EAAHNIKH AHMOKPATIA -

. . YMNOYPrEIO : ]
* 5 K ANAMTYZHE KAI ENENAYZEQN = B

(KA NPOTPAMMATON ETMA & T2 aviimuén - cpyasia - akhnleyyin
Eupwnaikn ‘Evwon
EIAIKH YMHPEZIA AIAXEIPIZHZ EMAVEK

Eupwnaiké Tapeio
MNepipepetakng Avantuéng

Me tn ouyxpnpatodotnon tns EAAAdas kal tns Eupwnaikns Evwons



